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Communication Sciences
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Concepts of communication and integrated communication;
landscape of communication and new communication
technologies; importance of news and information; types and
forms of communication; creativity in communication related to
economic and social changes; impacts of communication on

individuals and society; integrated communication skills training

N133AN1IANTUALTINEENITAATININY

Knowledge Management and Critical Thinking Skills
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Principles, processes and strategies of knowledge management
for integrated communication; knowledge sharing and
communities of practice; public communication process;
principles and processes of critical thinking; guideline for
developing critical thinking; scientific and social problem solving

processes; tools and technologies for communication

3(3-0-6)

3(3-0-6)
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873-112

873-113

Drawing for Design
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uarAsndeuludnunrUiuazsunssnimialasaiiuaziinin
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Theories, principles, method and practice of drawing and shading;
drawing shapes and forms inspired by nature and environment;
structure drawing and line weight; determining light geometric

with complex shapes to apply for a design

asAusznavRaluaznguld

Art Composition and Colors Theory
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Principles, theories of art composition and colors; balance and
relationship between object forms and shapes in space and
surface; conceptualization and presentation in the context of

design

ARURALABSNI AN

Computer graphics
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Principles of 2D graphic differences; Vector and Bitmap graphics;
types and characteristics of creating and decoration graphics;
practice of design and production using basic graphic design

applications

62 YA
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873-213

873-214
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Creative Thinking for Media Design
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Principles, creative thinking, creating ideas and inspiration in
media design, conceptual and applying local wisdom for creating
designs; development of creative initiative and imagination for

distinctive and unique designs

UszIRANENINISaBNKUY
Design History
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History, theories and basic principles of graphic design, movies

and animation; the era of art and world history affecting designs

N1599NKUUNTINA 1

Graphic Design |
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Definition, evolution of Thai and Roman letterforms, types of
letterforms development, calligraphy skills, letterforms design,
typography and selection of letterforms in different media

designs; explicit meaning for creative design works

ANBUAT

Movies
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Introduction to movie making; principles and movie making
process, social issues and local culture raised, pre-production,
production and post-production processes; using applications for

movie production
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Storytelling and Visual Communication
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Communication theories, storytelling for preliminary design,
definition,  importance,  principles, the evolution  of
communication, elements, objectives, types production of
images for communication, creating color images, composition,
photos and information graphic; relationship between content
concepts and communication models; analysis of storytelling,
local wisdom and identity for communication in different forms;
effect of communication on society, application of

communication in design

N153AN13§ININTTBDNUUY

Design Business Management
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Introduction to business; principles and processes of design
business management; types of design businesses; knowledge
and business function; economics; marketing; structure of design

businesses; electronic data switching; organizations resource

3(2-2-5)

3(2-2-5)
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873-218

873-219

planning and customer relationship management; electronic

business law; design business ethics

N159NKUUNTINN 2

Graphics |l
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Selection of images, image creation, layout of print media; print
production process, to be able to design print and digital
publications with advanced graphic design applications, graphic
design for communication and public relations purposes in the

form of print and digital media

nMseRNUUULRYLITlAnaU

Interactive Multimedia Design
wdnnsuazesrUsyneuvesiaiiifionisldiadeaflonazlusunsy
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Principles and elements of multimedia; application of tools and
program for interactive multimedia production; multimedia
design on various screen sizes; application of multimedia

innovation in design and creation works

watludu 2 &R

2D Animation
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Principles and theories of animation; development and process

of creating 2D animation; character design, scene, composition,

3(2-2-5)

3(2-2-5)

3(2-2-5)



873-311

873-312

873-313

sounds for animation, animated and special techniques in

animation works

N1599NKUUNTIAN 3

Graphics Design llI
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Application of graphics for advertising campaigns; use of digital
media in advertising; product analysis, market, guidelines to

design proper media under specified conditions

FununTuauuianssunmsesnuuude

Seminar in Media Design Innovation
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Concepts of design; survey of current situation of media design
works; local wisdom and identity; laws and ethics in media design;
writing seminar project to conduct a seminar, exchange opinions,
criticize design works, and issues affecting design to extend views

and various concepts

N1385191UUTNa04 3 U

3D Computer Modeling
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Basic concepts and theories of 3D computer modeling and

simulation used 3D applications; principles of pattern model,

3(2-2-5)

3(3-0-6)

3(2-2-5)
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surface, lighting and rendering, 3D scaning and printing in media

design and creation
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Media Design Research Methodology
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Concepts, theories and principles of research; study of graphic,
multimedia, online and offline media, local wisdom and identity;
defining research questions; research instruments and testing;
statistics in research; report writing for research in design and

presentation
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Media Design and Production
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Integration of knowledge, design skills and production of print,
multimedia and online media; planning, management,

production and presentation; ethics in media design and creation

WsENERNAANE 1

Preparation for Cooperative Education |
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2(2-0-4)

4(1-6-5)
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873-411

873-412

Concepts, importance and forms of cooperative education; rules
and process of cooperative education; preparation for working
such as selection of a suitable workplace, application letter and
resume  writing, job interview techniques, personality
development and effective communication in Thai and English,
basic knowledge and competency for organization

No credits earned, 80% attendance required. Measurement and

evaluation using S and U
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Thesis

Anwl USEIAUAIUINUDBNLUY mmLﬂ?{aulmmawmaamwwh@6]
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A study on design issues, design trends, local wisdom and
identity; presentation topic on media design innovation and
developing a piece of work under academic supervision, and

presentation

WILNAUNIANEI 2

Preparation for Cooperative Education I
awsuaamaniluduauuasinusmaln Inluaeaudu
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1A599711 N59I8URANISUHURNU nsUseliunanmsuinnu
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Preparation of knowledge and professional skills in design;
professional ethics; project proposal and performance report; job
performance evaluation

No credits earned, 80% attendance required. Measurement and

evaluation using S and U

6(0-18-0)

Taituviaenina
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870-200

870-300

English for Media Design and Presentation
awdanguluruesnuuude mdwiiugiuluruesnuuuuas
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wagunaunuluivdndiuniseonuuy Wnvgmsdududeyaiiiold
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English for media design, vocabularies in media design and
creation; listening for main ideas; speaking to express opinions
and conversation in media design profession; data searching skills

as design resources and references

avnafne

Cooperative Education
mMsuftRnuiunaludnuagninnuiiasnlumnsnuyesiganiu
UsenaunIsienau ﬁaﬁqmju SzEzIa1 1 NIANTANYI

Full-time job training as a temporary employee in government,

private sectors or communities for a semester

AMWIDINURTTEN 1

English for Fun |
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Basic vocabulary; everyday dialogues on various topics: shopping,
food, sports, and entertainment; reading short messages: signs,
announcements, product labels

No credits earned, 80% attendance required. Measurement and

Evaluation using S and U

ANDINUNTTEN 2

English for Fun II

dununaziuaadludinuseariu nisiinnsilaaindeinasulssian
sna 9 1w Tawan Ameuns was msdeutuiinuasdennudu
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Everyday expressions and slang; practice of listening to mass
media in different forms: advertising, films and songs; journal and
short message writing

No credits earned, 80% attendance required. Measurement and

Evaluation using S and U

870-400 mmé’anqwmsm 3

873-221

English for Fun I

N1TuYinEEN1ITNAKAENISITEY AN d1UU wazn153Naed
anun1sallunisvieny wu nsdiauedoya N1suaAIANAALTY
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Emphasis on speaking and writing skills; vocabulary, expressions
and role playing in working context: data presentation, opinion

expression, interview, application form filling-out; letter and
electronic mail correspondence

No credits earned, 80% attendance required. Measurement and
Evaluation using S and U

\JeunuuLiien1seeniuy

Sketching for Design

vdnmIBuuuulazdndiuvesingdewes Taewhsimia eugndes
Y94 1AT9A319 JUNTA Seey wadkaza tnganunsaidenty gunsalegng
AN AU

Principles of sketching and proportion objects emphasizing on
accuracy of perspective structure, shapes, distance, lighting and

shadow, to be able to select proper tools

Taituvinenn
(2 mu/dunnid)

3(2-2-5)
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873-223

873-224

873-225
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Wustration

NaNNITHaENU A W1 dwasussernialunisileuninlsznay
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Principles and theories of light, shadow, colors and atmosphere
in illustration; content analysis and story development; creating
illustrations by using computer graphics and decorative

techniques

nsdnfasnuITuge

Advanced Typography
JULUUAIS YT IngwardI9nwslsdum199 N1988NKULLAZNIIN
aadnuslagAleduTunnisd 1y suwuvuauduiussendig
snusiildluniseenuuudndasnusluiiuiiane Waunsudseynd
\ienseenwuUISnYs

Thai and Roman letterforms; typography and design in context of
use; relationship between their use in typographic design in

different areas; application for typography

n3puLAzNTSUITe

Cartoon and Comics

mmL‘fJuméumm'%@uLLazm’:fg]uﬁaﬂ NANNITVYUNIWLAZNITHAIUN
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LLazmi‘q}uﬁm

History of cartoon and comics; principles of drawing and content
development; concept, design, drawing and presentation of

cartoon and comics

N130BNWUVUIITINMUIA

Package Design
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873-321

Theories and practice of international package design,
relationship between products, packaging, product display, users
and market; studying the context of current production and new
production technology to develop packaging design process to

meet industry standards
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Design for Community

ANUMINEYBINNTEBNLUULTOE AN ndnn1suaznguinsiiudeya
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Definition of social design; principles and theories of data
collection; fieldwork to study problems, design development to
solve problems in communities; duties and responsibilities of

designer to society

NSUYUUNATNIUASLAZUNATN

Script Writing and Storyboarding

99AUTENDU NTTUIUNTT AFNTLANIZNI LLangLLUUﬁmmzamm
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Feafrsassdifostu fumadeuun mIsenuuuyadndiasas uay
NSWHUUNAIN

Elements, process, terminology and proper format for script
writing; character design and storyboarding, plot, pre-production
process, relationship between basic creative concepts and script

writing, character design and story boarding

watlutu 3 &f

3D Animation

wmadauaznszurunsadisedudy 3 96 nstulunadiarasuas
210 NSANMUARNSTNAL mﬂeiﬂix@ﬂﬁmum/iwmﬂ’mﬂ?{auimﬂ’lﬁm
uas MsUszanananmlaglilusunsudssgnddmiunisainede 3 47
Techniques and process of creating 3D animation; character
modeling and scene; mood setting; bone implants to determine

gestures; lighting; image processing, application for 3D animation

3(2-2-5)

3(2-2-5)

3(2-2-5)
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873-323

873-324

873-325
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Display and Exhibition Design

N RAN1T9DNKUY N15TATNTIANITUILANAI) NITTALAA
AuA1 MIMUUATULUUBHURAIUSIA Aurde Aieme a9 JJUanns
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Theories and design, various types of exhibition design, product
display, area setting, positioning, directions, and etc.; design
practice, exhibition arrangement and decoration, lighting in

exhibitions

msaamwummwﬁlnLﬂﬁaulwq

Motion Graphics

VB NFESETAUMANTIN N1TOBNRUUANTAUNALTNATIETIALY
sULUURdTa nénmsuazimealuladvesnimadeulm nsnnaseng
deansienmadeulmluszuuiava

Theory of information graphic, creative information design in
digital forms; principles and technology of motion pictures;
experiment of motion pictures as a communication medium in

digital system

NIIAILAINLAZNITIAE

Photography and Lighting

ﬂ?iﬂy(ﬂLLﬂ\‘iﬂ'WEJﬂWWGLuﬁG]UﬁIEJ N1 18N INLTINAAD
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Studio lighting; experimental photography; semiotics in
photography; application of computer techniques in creative

photo productions

Fyraaiilng

Visual Effect

arwdidesiuinitfunisareinaendin wadeuaznsuszgndld
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873-326

873-327

873-421

Introduction to visual effect creation; techniques and application

of devices to create visual effects in digital media and movies

N1390NLUUT LAY

Contemporary Design

VIANNS WWIAA NW]) Wazdnuwaien1seenwuusnadly n1sdentyian
walulad uwasdsnisndnd 1f eulosduus unvesdanulneg
Msysanmssdnualvesdinslnglunseenuuuuasnsaiassdde
Principles, concepts, theories and characteristics of contemporary
design; selection of materials, technology and production
methods in Thai social context; integration of social identities to
media design and creation

mMssanuuunTAndeuandan

Environmental Graphic Design
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Application of graphic design for interior and exterior
environment; application of graphic elements; positioning and
directions; decoration; material used and signage systems;

typography; photos, illustration according to area environment

Qﬁﬂcy,wu'lLLazﬁaﬂzﬁuﬁuLﬁamsaammu

Wisdom and Local Art for Design
LLmmmﬁmazqﬁﬁfyjmflﬁmﬁlu nsidendan nIsuITNITHER
NdNWaNIINISeRNLUY FaiidnSnadoniseenwuuLasn1siedns
nsUszgndldanuivesyumilunisesnuuudeussinneng

Notion of wisdom and local wisdom; selection of materials,
manufacturing process; identity design affecting communication
and design; application of community knowledge in different

media design

3(2-2-5)

3(2-2-5)

3(2-2-5)
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Advanced Interactive Multimedia Design
vanNsLIAKaENguiRfuMIsenuUUTaRTiAsU fauTuSTaelY
AUARLINASI9ETIA NTIATITILATERNLUUUSYAUNITIVDY
fartiAeUfduiudnuaudesnsvesld uasnmsiaundedianfide
FaUfdmtusiuge
Principles, concepts and theories of interactive multimedia
design using creative thinking; analysis and experience design of
interactive multimedia according to user needs, and

development of advanced interactive multimedia



